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Tel no: 07508 000701 
Overview 
User experience design & prototyping: Content strategy, Information Architecture. Visual & User Interface design with Usability & Accessiblity principles. 
Coding/Apps 
Adobe CS4. MS Visio. Axure. Semantic (X)HTML & CSS. Unobtrusive Javascript/DOM scripting/JQuery.

Projects 
ASOS.com xmas campaign @ Stink Digital - September 2011
Freelance - Information Architect
Created flows

HYPERLINK "http://www.s2digital.co.uk/docs/asos-xmas_flows-wires_1-4.pdf" 

HYPERLINK "http://www.s2digital.co.uk/docs/asos-xmas_flows-wires_1-4.pdf"and

HYPERLINK "http://www.s2digital.co.uk/docs/asos-xmas_flows-wires_1-4.pdf" 

HYPERLINK "http://www.s2digital.co.uk/docs/asos-xmas_flows-wires_1-4.pdf"wireframes

HYPERLINK "http://www.s2digital.co.uk/docs/asos-xmas_flows-wires_1-4.pdf" 

HYPERLINK "http://www.s2digital.co.uk/docs/asos-xmas_flows-wires_1-4.pdf"for

HYPERLINK "http://www.s2digital.co.uk/docs/asos-xmas_flows-wires_1-4.pdf" 

HYPERLINK "http://www.s2digital.co.uk/docs/asos-xmas_flows-wires_1-4.pdf"music

HYPERLINK "http://www.s2digital.co.uk/docs/asos-xmas_flows-wires_1-4.pdf" 

HYPERLINK "http://www.s2digital.co.uk/docs/asos-xmas_flows-wires_1-4.pdf"player

HYPERLINK "http://www.s2digital.co.uk/docs/asos-xmas_flows-wires_1-4.pdf"/

HYPERLINK "http://www.s2digital.co.uk/docs/asos-xmas_flows-wires_1-4.pdf"fashion

HYPERLINK "http://www.s2digital.co.uk/docs/asos-xmas_flows-wires_1-4.pdf" 

HYPERLINK "http://www.s2digital.co.uk/docs/asos-xmas_flows-wires_1-4.pdf"showcase

HYPERLINK "http://www.s2digital.co.uk/docs/asos-xmas_flows-wires_1-4.pdf" 

HYPERLINK "http://www.s2digital.co.uk/docs/asos-xmas_flows-wires_1-4.pdf"application for ASOS xmas campaign.
Bestinvest.co.uk/select.bestinvest.co.uk August 2008 - Aug 2011
Freelance - User experience design & development 
Working on marketing material & trading platforms. Overcoming usage challenges posed by the provision of a number of different platforms by the same brand.

· Created personas (see '
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· Oversaw indexing of fund factsheets by search engines & architected the new journey from these key pages for client acquisition into purchase process on existing platform. 
· User experience/IA for new platform. Card sorting/sitemapping. Mapping user journeys for account
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· UI design new platform - Wireframing
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· Liasing with marketing department & research team on content strategy to drive traffic, and specifying architectural & design features to engage visitors in order to reduce bounce rate & increase conversion. 
· Accessibility - incorporating non-javascript user journeys, and ensuring optimal experience for aging client base. 
· Using Google Analytics data & client surveys to identify issues and verify each solution's efficacy. 
· Creation of design & brand styleguide to document visual/content design & terminology. 
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Freelance - Front end design & development
Designed and developed site architecture & content with accessibility principles. 
Syzygy.net August 08
Freelance – Front end developer 
Migration of the Debeers Sightholder Extranet to new system updating markup to valid and accessible XHTML/CSS. 
ReadingRoom
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Interface developer
This role involved coding templates from Photoshop PSD's and creating functional prototypes up to the WCAG AAA accessibility standard and presenting to clients. An example of a prototype I developed is the EEDA corporate site: www

HYPERLINK "http://www.eeda.org.uk/".

HYPERLINK "http://www.eeda.org.uk/"eeda

HYPERLINK "http://www.eeda.org.uk/".

HYPERLINK "http://www.eeda.org.uk/"org

HYPERLINK "http://www.eeda.org.uk/".

HYPERLINK "http://www.eeda.org.uk/"uk

HYPERLINK "http://www.eeda.org.uk/"/ 
· Site testing with WAVE accessibility toolbar 
· Coding unobtrusive Javascript for functional applications. 
· Testing colour contrast with the CCA
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· Implementing SIFR3 with HTML, CSS, Flash and Javascript, for accessible typography-rich site design (see eeda). 
· Client-facing experience communicating technical issues to government agencies and corporate clients. 

Fool
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Designer/Front-end developer
Worked with the product team on concepts for product comparison tools, web and email campaigns. 
· Optimised & tested aspects of the product comparison interface via Google multi-variate technology. 
· Redesigned David Quo's podcast download centre. 
· Advised team on site accessibility and produced working accessibility guidelines for technical and editorial staff. 

Informa PLC www

HYPERLINK "".

HYPERLINK ""pharmaprojects

HYPERLINK "".

HYPERLINK ""com Sept 2006 - July 2007
Designer/Front-end developer

Redesign of site increased new business 25% after remodelling web presence based on business & target user requisites.
Based site architecture on requirements of 3 personas: casual information browser/cold lead; existing subscriber; hot lead.
Recycled print periodical content to improve SEO, showcasing the quality of the data to a previously neglected potential client - the internet researcher.
Content & subscriber section provided genuinely useful resource for existing subscribers whilst adding value to the product itself as an intrinsic facet of the product.
Casual user persona & leads are driven to the services section for the hard sell. Included a case studies section clarifying how the product can be utilised by target job roles and a Flash movie demonstration of product features (see below). 
· Content centred design - Mapped content using wireframes and mocked up visual design around this model. 
· Experience in a corporate environment, working closely with marketing, sales and technical teams. 
· Design for a cross-cultural demographic. 
· Ongoing responsibilities included maintaining content and producing content marketing campaigns and using Webtrends to monitor campaign strategy. 
· Flash
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· Unobtrusive '
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HYPERLINK ""gallery (degrades gracefully with javascript disabled) http://www.pharmaprojects.com/about_us/meet_the_team.htm 

Sitewizard
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Web Designer

Initial role involved customizing templates for clients. I championed template design with CSS/XHTML which enabled template switching without the need to edit content which was necessary with the previous working methodology. 
· Developed a system utilising the existing CGI powered CMS architecture whereby clients could edit sites semantically in the HTML editor and styles were applied when the page is constructed:  www
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· Developed Javascript
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HYPERLINK ""gallery which 'plugged-in' to the CMS. Clients could add/edit images in the existing CMS image library with a naming convention. This system also saved considerable time for the designers on the build of the site compared to existing methods : www.perfectportraits.net/Wedding_Images_1.htm 
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Personal portfolio site
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Freelance
Interface design & development for skateboarding events firm that retains basic assessibility but doesn't compromise stylish branding. Includes 'thickbox' image gallery that degrades gracefully.

www
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Freelance
Flash presentation for the successful Bonhams Group pitch to Everton Football club. 
Other information 
www
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Took part in the inclusive new media design project. Researching & debating WCAG's questionable coverage of user accessibility issues for the cognitively impaired. 
Education 
1999-2003 University of Greenwich BSc (Hons) Multimedia Technology 2.1
1994-1996 Bexley College GNVQ ADV Art and Design Merit
1989-1994 B.E.T.H.S Grammar School 7 GCSE’s including Maths (A) and English (B) 
Interests 
Internet video and gaming. Social networking. Filming and editing video.
I enjoy travel with my skateboard and snowboard. I am a regular practitioner of kung fu. 
Referees 
Richard Phillips 
Online marketing manager 
bestinvest.co.uk 
020 7189 9999 
Lisa taylor 
readingroom.com 
020 7173 2800 

  
